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WHY DO THE CHILDREN PLAY?

Based on & report by June Mehra, UNICSF-Rew Delhi

“Before children can understand a thing, they need
gxperience: seeing, touching, hearing, tastisg,
smelling; choosing, arcanying, putting things together,
taking things apart. Experimenting with real things."#

The "real things" mvailable to children in the Baroda District of Tndia are stones, sticks,
leaves, woud and clay. Making the mogt of natural abjects like these, UNICEF and ssveral In-
dian government programmes have put together en {liustrated booklet, "Preparstion Tor Under—
standing” which desecribes simple experiments or games young children can play to lesarn abous
the order in their lives and in their world.

UNICEF-New Delhi has alsc assisted in the production of an entire media package for nursery
school and primary school teachers. Besides “Preparation for Undsrstanding", the media pack-
age includes:

1. 12 filmstrips, scripts and guides

2. A rolder on how Lo meke wall charts to socome
pany the filmstrips

3. "Let's Pluy”, an illustrated booklet on how

to tesch simple nurrition end henith messages
to young whildren., The illustrations ares de-
tachable so they can be ussd as flash cards.
The whitdrials have been field tested with teach-
ers In rural areas, in traidipg ilastitutes and with
nursery school children in different regioans of
Indig. “n2 media package has been distributed %o
every teacher training institute in Indis, and some

gide Indis for evaluation.

June Mehra, a PSC Officer in New Delhi, has writ-
ten a menusl describing the "Barcdas Projesi™, the
District project which spawned the medisa packags
and nurtured cocoperation betveen goveymment depart-
ments on the state, distriet and village levels.
Mebra hopes that her manual will spread the methedeology which worked in Baroda to other Indian
gtates and to other countriss.

* From the introduction to "Preparation for Understanding”. Text by Keith Warren.

PUPPETS WITH A PURPOSE

{Sew Illustrstion on page six)

Bveryong knows that children love puppets, Dut not everyone realizes how zasy 1t is to maks
a puppst. Tuck your thumd under your indey Cisger and move your thumb up and down as you talk.
After a few minutes of practice, sven your hand becomes a puppet.

Jeffrey Peyion and Barbers ioenig, avthors of a 100wpage guide, "Puppetry: A Tool for Teach-
ing", specialize in cresting workshops on low-cost puppetry for teschers whe want to become
better communicabors.

"The key to the effesctivensss of puppets is motivation,” Koenig said on o recent visit to
VHECET hoadguartcrss "Puppetd Lresd throukh the DArTisr of comminicarion and encourags chllds
ren to listem, talk, question and feel.”

Peyton and Koenig believe that designing your own puppeds is = valuable experience for teact
gers and for professicnals involved in the promotion of educational programmes. For mors infor-
mation, write so "Bojabi Treehouse” /o Cynthia Reader, PSOWNY,
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Localised Production of Communication Materials
~ The Baroda Project -

summary of the project's activities

Based on a survey of food habits and nutrition status in
Baroda district undertaken by the district and PHC health staff,
a three-tier approach has been initiated in Gujarat for pro-
ducing communication materials at the village level gquided by
block staff, at the district and state levels. These materials
on nutrition, health and child care are specially related to
the needs and conditions of the villagers of the tribal ICDS/ANP
block, Chota Udaipur, with particular reference to their food
habits and taboos.

The project involves Health, ANP and ICDS state, district
and block level officials, village level workers and villagers
themselves in the production of relevant nutrition and health
education materials. Prototypes have been field-tested by
village workers. The state government finds the materials so
useful that it will distribute them to all field workers,
irrespective of location. 50,000 copies each of 9 posters
and 1 wall chart and 10,000 copies each of 3 flip-books are
being printed in Ahmedabad witk funds from the State Public
Health Directorate.

PSC at the request of the ANP section has been involved
with this project since its inception and is currently
supervising the printing due for completion at the end of
August. At the time of distribution the block staff and
village level workers are to be trained in the most effective
use of the materials. A simple evaluation of the materials is
to be conducted with help from UNICEF.

It is then proposed to publish an illustrated manual des-
cribing the project, stressing the co-operation achieved
between different government departments at all levels and their
involvement at all stages of the project. It is hoped that
such a manual would provide a workable methodoclogy for repli-
cation of the project by other states and in other countries.
(Attached is the preliminary draft text of the manual.)

UNICEF has already received requests for assistance in
initiating similar projects in other states.

Ms. June Mehra
PSC Section
UNICEF, New Delhi
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% DESCRIPTION OF THE. PROJECT'

Repéated pleas from:state governments £0F~communication
materials on nutrition and child-care, for training as well as
for use in the field, point cut the need . for such material in
practically every state,. As it was notifecsible to work in every
gtate at the same time it was decided to pelect'one specific area
to demonstrate a comprehensive approach to communication.
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It is a generally accepted principle that .comminication’
materials which are produced close to the people and communities
where they: will: be used are more likely to b& understoéod,
acééptedjangygg;@@fupon;ythan;materials"Whidﬁ?%fé“ﬁéhf&aigy )
produced.  The ideal situation for such materials to be pxgdﬁggd

is at district level or-lower. & .uit

roes Wi
Jlatas
e wen

R : BT T KV i o ’ . --: - I.{.I
. Government officials.dinvolved: in the delivery of health
servidegmﬁanajthe;IQDSJand;ANPxprdgrammESnin the state’'of =

Gujarat, particularly in Baroda district, have shown interest
and enthusiasm for providing: their field: staff with-better
communicatiofi: materials, : UNICEF, .in-oxder to encoufage and

assist this. endeavor; started: with state, distriét and taluka

officiafs a demonstration project.in-Baroda distriét which

can serve as-a model- fox similar programmes in &ther districts
and states. ;. -... - B
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Con ppld Toomans L nio
The objectives of the project are:

~1ein To produce . in a.planned and.systematic -manner,

.+ ,communication materials which will provide the

R . parents with useful .informatioii'so as to create

o an awareness of the importance of proper hnutrition,
child- care, personal hygicite and environmental
sanitation. e T I

. To-provide field: staff with' gffecdtive: ‘Communication
oo materials to enhance their capability of conveying
. . .messages in a way. undérstood and accepted by the
oo commundty. s od ' SR A

e
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3. To accomplish this by -uging to the optimum,
resourcesfalready available in the district -
staff, equipment, funds’ ‘andiictal channels of
communication, with periodic back-up from
state level staff, funds, and facxlxtxes.;“;_bﬁgﬁg

1%eLwa4;rh Tb do thls in a manner that the project itself
coow T oomr can gerve as a replicable ‘model for similar
e ifrﬁen programmes in othex' dlstrlcts and states.

‘5. Tb demonstrate #he use of 1ocal nutrltxon and
| health status surveys to dévelop effective:-
“ . communication mwaterials.

. Plan of Act:.gn : foon L B

The strategy to ‘achieve the above bbjectlves is a con~

tinuous progression of the phases described briefly below,. .
" and -in-detail din Chapter 2 . The success of each phase
is dependent on the fulfillment of the precedxng phase.
Thus - - legically one phaseﬂgeads intoéithe other. it .

has’ been found very 1mportant to' convey Hhig to all levels
_of governmeut offlclals for- the success ef the programme.,ﬁ.

1,”i?f?Surv of food habits and nutrltlonal statu s It
o Leiodig -essential (to. begin such a project with a survgy
to determine the local”fotd habits and taboos,-as
well as to provide a health assessment of target.
groups in the area. A survey already conducted in
Chota Udaipur block of Baroda district highlighted the
nutritional deficiencies prevalent in the area; This ,was
used as..the bagis for further 1nvestlgat1ve WoY:
to link the specific message cortent’of the.communication
'wuumater;als 4o the needs and condltlons of the people.

Lo
FE]

250 COntent-xesource pool After determunxng the needs,
itiur o @ collection of materials - stories, slogans, photographs,
illustrations, symbols and messages on- the necessary
subjects is made of the area and culture, This collection
is called the ‘content resource pool'. This pool of
.. ¢ information is.used for the productlon of all communi-
B cat;en matexlals in the pro:ecb‘~-jw

3. Fleld-test materzals. Both durlng and after the pro-
duction stage of the materials, the content of the
resource pool is ficld tested with the audience for
whom it is intended. The materials finally selected
are on the basis of the fiecld-test results.

/oes
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4, The Communication Materialg#®

“A‘¢ore get of mate ials:is. developed from the 1nformatlon
in the content resource pocl. This core-set is to be used
... for training of:field workers as well as- £field work itself.

" This set is produced as: .close as possxble {£0 the area: of

its use i.e. District level where thére 'are facdilities .
,and personnel avallable to produce these materials,

yw;ﬁSgggortlng materlals fm”:_'

a) At v111age 1eve1 - local 1eadersand artlsts
. ‘together plan and pxepare hand painted - ’
e materlals o suppo:t the core set.

‘T;;bj_f*At state letel Q‘better fac111t1es of productlen .
© - 7 are used for mass: productlon of materlals, sueh
f;fas posters, in- support of the coremset : o

5. = Training. Field workers are to be glven,orlentatlon
training in the use of these materlals before they
- “are dlstributed

ST

"”';Evaluatlon Phase.g Durlng the ttalnlng, ‘each field worker
= % Ig ko receive one.core set of materidls. The supporting
media is to be.dlstributedathrough ‘government channels
... ko the specified locations. 2an evaluation of the |
T 'effectiveness -of -the materials is .to be carrled out in
‘““~the area and a report submltted. o o

7. .EEE sion. When it is clear that the strategy adopted
‘has met the-test and proven.its effectiveness in one
district, ‘appropriate steps.should be taken' ol pub11c1se
it by various means such as workshqps, illustrated -
“reports and evaluations, organised visits by o£f1c1als
7, of 41l levels etc.. Such steps would encourage extension
'“;:of the neW'approach to other parts of the cOuntry.

e *Varlous terms are commonly used to express the same
concept, for example° visual aids, communication aids, éducation

‘alds, communlcatlon materlals, eto.. ‘Here :we have chosen to use

the term *comnunication materials.® . As: regards content, the
term communication materials héere 1nc1udes nutrltlon, hea;th
child. care, food productlon, personal and env1ronmenta1 ‘clean-
liness. ; R ,
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Selection of Media a7

It is. essential- to carefully seiedt the most approprlate

J‘Vﬁ3med1nm for the message keeping in mind its function and available

r;rESources for production. = out of thée. content resource pool
d~**ev01ved a few subjects and a nuMber of messages that needed to
'*"be 1ncluded in the—medla. : e !

£ Often the sﬁbject matter determ;ned the choice of media.
Here is one example. The exploratery phase focussed on the
need for material on the preparation of weaning food.. This

had to be. presented in a sequentla%’order.

Tt was dec1ded the fllpﬂook “format would be the best
medium for this subject matter. In other cases the selection
of media was decided by discussion between ‘diffegxent levels
of Government Off101n15. ‘This was the case when materials for
a general” awaxeness on' subjects at’ v111age level were needed..
State officials decided to produce a series of posters. (mass g
produced),T These would: pave the way for the. fleld worker
with her flepbooks.-hnﬂth T I A E R

After this, ways of fulfllllng the need: of ;willage 1eve1
communlcatlon.materlals ‘were discudsed. From ‘the content
Feséurce pool it was -already known that artlsts paxnted on the
1nterlor of hut walls mn a symbolic style._,~',,‘.ﬂ ¥

Tt was dec1ded'to 1nbo1ve these artlsts and v1liage
leaders in providing hand 'made materials to act as a continual .
remindexr and relnforcement of ‘the fleld workers messagé

Thls put 1nto prectlce the concept of sharlng of
responsibility. By involvirg: v;llagers we. hope to leave them
with & deeper understanding of the SUbJeCtm

Although attentlcn w111 be fbcussed flrst on prlnted
materlale the communication’ support is being viewed in its
totality. oOther communication media and methods— traditional
as well as modern— are being explored. These include radio, -
Bavai folk drama, puppets, exhibits, songs and stories. . The
final media mix that is chosen w111 be determlned by. the
available means ‘of ‘communication in the"district. The pro;eet
will -al3o demonstrate how.a content reéscurce pocl at .district level
can ‘be used for produczng a wide range»of coordlnated, mutually
supportlng communlcatlon meterlals, : . FRat

o A detalled hodount of content and messages, is presented

in Chapter 6.
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